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Executive Summary 

This document presents the communication and dissemination activities that took place in the context 

of Work Package 7 (WP7 – “Dissemination and Exploitation”) during the second year of the EVIDENT 

project along with the updated plans for the upcoming third year. These activities rely on the 

dissemination and communication strategy that was presented in D7.2: Report on dissemination and 

impact assessment. 

In this second-year, the social media accounts of the EVIDENT project have achieved a critical mass of 

followers and thus, the dissemination activities of the consortium reach to a wider audience. 

Additionally, the project has released blog posts, newsletters, videos and social media posts aimed at 

the general public. The organisation of the EU sustainable energy days event and the participation to the 

Power and Gas Forum ensure the project’s pathway towards its dissemination goals. Further, a number 

of workshops have been organized by the consortium and together with the EVDIENT website design 

overhaul contributed significantly to the impact of the project. Plans for the third-year dissemination 

and communication activities are also presented in this deliverable. In order to ensure the success of 

WP7 the consortium maintains a constant monitoring system that closely oversees the corresponding 

KPIs. The KPIs during the second year are on track with the original plan and plans were made to achieve 

even better KPI values. 
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1. Introduction 

All EVIDENT partners are engaged in the dissemination and communications activities according to the 

ignition plan that was included in D7.1: Project Communication Kit . According to that, partners will 

interact with other projects to organize special events, workshops and to disseminate the project’s 

outcomes. Also, the consortium will produce a number of dissemination material designed for the 

general public that promote EVIDENT’s goals and objectives. 

This deliverable presents all the activities performed during the second year of the project along with 

the plan for the third year. It also records the KPIs achieved in order to evaluate the strategy and 

propose changes where is needed. 

The structure of the deliverable is the following: 

• Section 2 presents the communication tools that were used along with their impact. Such tools 

include the project’s social media accounts and the material which is created and released by 

the consortium. In this section we also discuss the recent changes the consortium has made to 

our website. 

• Section 3 continues with the dissemination and communication activities during the second 

year. 

• Section 4 presents the plan for dissemination and communication activities for the last year of 

the project. 

• Section 5 assess the impact of the project by evaluating the associated Key Performance 

Indicators (KPIs).  

• Section 6 concludes the deliverable. 

• Annex A contains screenshots from the revised EVIDENT website. 
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2. Communication tools 

2.1 Website design 

The EVIDENT website (https://evident-h2020.eu/) is the central dissemination tool of the EVIDENT 

consortium and is developed to inform stakeholders and the general audience about the project’s 

objectives, outcomes, and progress. Following the comments of the D7.1: Project Communication Kit 

(M04) and D7.2: Report on dissemination and impact assessment (M12) review, the EVIDENT website 

has been redesigned and enriched with new content. Below we highlight the changes we made to the 

website: 

1. Complete overhaul to the website’s appearance by re-designing each page separately and by 

adjusting the colour templates accordingly, in order to properly reflect the project’s scope. 

2. Enrichment of the Home page with information about the EVIDENT project and its concept, its 

scope and use cases. 

3. Update of the page containing the objectives of the project with respect to the design and 

content aspects. 

4. Inclusion of a page on Use Cases that showcases the EVIDENT pilots and includes some 

information about the rationale, the research questions and the KPIs of each use case. 

5. Revision of the deliverables page to look more appealing to the readers. 

6. Redesign of the publications page to present the project’s publications in a more attractive way. 

7. Visual improvement of the project material page. In this page the consortium has uploaded the 

dissemination material of the project. 

8. Modifications of the consortium page to improve readability with a major focus on how project 

beneficiaries are presented. 

9. Revision of the blog post section where the consortium publishes on a bi-monthly basis news, 

updates and information regarding the project. Within the new blog page, the latest post now 

appears on the centre, while the rest are depicted on the bottom of the page.  

10. Changes on the news page, where EVIDENT publishes the news and the upcoming events of the 

EVIDENT project. The new page now presents the news of the project in a timeline-like structure 

where a sense of continuity is invoked. 

11. Revision of the contact us page to look more engaging to the visitors. 

12. Redesign of the newsletter page with a new design perspective which makes it more attractive. 

13. Changes on the sister projects page where the project provides a complete list of the projects 

which are relevant to the EVIDENT’s scope.  

14. Inclusion of a subscription option to the EVDIENT newsletter has been added in the footer area. 

15. Changes within the text of each use case. The newly added text uses simpler and more concise 

language. Our objective here was to make each page more inviting to the wider public and to 

provide only the necessary information to the readers thus avoiding long and unnecessary 

paragraphs. 

We present some screenshots from the new EVIDENT website in the Annex section, at the end of this 

deliverable. 

https://evident-h2020.eu/
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2.2 Impact assessment  

2.2.1 Project website impact 

Regarding the impact of the EVIDENT website during the second year, the Google Analytics (GA) service 

has been utilised to gain statistics and insights about the visitors. In more detail, Figure 1, a screenshot 

from the “Audience Overview” section of GA, provides an overview of visitor’s activity on the website.  

During 2021-2022 period, approximately 763 new unique visitors have visited our website, an 350% 

increase compared to the first year of the project, while the EVIDENT pages have been viewed for over 

4.000 times. By examining the audience overview graph, we notice peaks in periods close to important 

dissemination events, for example, European Sustainable Energy Days 2022 (EUSED, June 2022). Lows 

are observed, as expected, during winter holidays and especially in January.  

 

Figure 1. Website of the project - Audience Overview 

 

Figure 2 is a screenshot of the “Location” menu of GA and illustrates the visitor’s geolocation 

distribution. Compared to the first year, visitors originating from more countries around the world have 

visited the EVIDENT website. Regarding countries that attract new visitors, Greece holds the first place 

for the new visitors (24%), while United States (18%), Ireland (10%), United Kingdom (5%) and Italy 

(4.5%) follow. 
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Figure 2. Website visitors' geolocation overview 

 

Figure 3 is a screenshot from the “Acquisition overview” menu and provides a summary of the channel 

sources of the website’s visitors. Most visitors reached the website by typing the website URL or click 

their bookmark (Direct), the second source of generated traffic comes through organic search, meaning 

that visitors found our website using search engines. The third source of incoming visitors is clicks of the 

website link from third-party websites and social media (Referral and Social). The fact that the 

percentage of acquisition through Direct linking has increased compared to the first year, indicates that 

the EVIDENT website is bookmarked by a substantial number of users. 
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Figure 3. EVIDENT website - Acquisition overview 

 

2.2.2 Social media impact 

The EVIDENT Twitter page, which is the main dissemination social media of the project, has 634 

followers (240% increase) in total as of 10/2022, marking the accomplishment of the relevant KPI of 100 

followers.  

Table 1 below depicts the impact of the Twitter page during the last year, focusing on impressions per 

month and posts. 

Table 1. The impact of EVIDENT’s Twitter in terms of posts and impressions 

Period of time Posts New impressions 

01/08/2021 - 30/10/2021 5 601 

01/11/2021 - 31/01/2022 2 258 

01/02/2021 - 30/04/2022 3 162 

01/05/2021 - 31/07/2022 6 873 

01/08/2021 - 30/10/2022 4 287 

Total  20 2,181 
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The following figures provide insights on the impact of the LinkedIn page during the last year, focusing 

on visitors per month and impressions.  

In more detail, Figure 4 displays the number of visitors per month. On average, more visitors per month 

are observed, compared to the previous year, but the number of visitors is lower compared to 

EVIDENT’s Twitter channel. 

 

Figure 4. LinkedIn - Visitors overview 

Figure 5 shows the number of interactions that were observed in the EVIDENT LinkedIn page. Examples 

of such interactions are likes, shares, comments, and clicks on posts. The number of impressions has 

significantly increased, compared to the first year, with over 354 impressions on average per month, a 

fact that indicates that the audience is more engaged than before and interacts with the content. On 

average, each post gains approximately 222 interactions. The total amount of LinkedIn followers of the 

EVIDENT page is 35. 

 

Figure 5. LinkedIn - Interactions overview 

In conclusion, the social media analytics seems to provide a clearer and more detailed view of the 

project’s impact and the performance of the dissemination activities. This is because the audience is 
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more targeted, and followers are notified about new posts and can interact in more ways with the 

published content.  

2.2.3 Other activities impact 

During the second year of EVIDENT, one additional light digital newsletter has been published that 

focuses on the use cases of the project. The new newsletter has gathered 25 views from the users and 

can be found on the following link: https://evident-h2020.eu/newsletter_2/. The 1st newsletter of the 

project, which was released during the year 1, has reached 170 reads. 

Additionally, the EVIDENT consortium has released one additional video (in August 2022) that describes 

the use cases and the experiments that will be conducted by the consortium. This video has gathered 3 

views from the users and can be found on the homepage of the project. Further, our 1st video has 

reached 50 views by unique users. 

During the second year of the project, EVIDENT has also released 5 blog posts which can be found on the 

following link: https://evident-h2020.eu/posts/. Table 2 below depicts the amount of views for each 

dissemination activity during the 2nd year of the project. 

Table 2. The impact of the newsletters, videos and blog posts of the project 

Dissemination material Views during the 2nd year Total views (1st and 2nd year of the project) 

1st newsletter of the project 33 170 

2nd newsletter of the project 25 25 

1st video of the project 25 50 

2nd video of the project 5 5 

1st blog port 54 54 

2nd blog port 27 27 

3rd blog port 17 17 

4th blog port 30 30 

5th blog port 25 25 

6th blog post 12 12 

Total views 253 405 

 

https://evident-h2020.eu/newsletter_2/
https://evident-h2020.eu/posts/
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3. Dissemination and communication activities 

3.1 Events and clustering activities 

During the second year of the project, EVIDENT was involved in 4 types of clustering activities. Below we 

provide the details of such activities: 

1) The Energypress conference in the Power & Gas Forum was organised in Athens by the energypress 

where stakeholders from industry, academia, operators, politicians, policy makers and ministers from 

EU participated. The event was organised in both local and European levels and considered the ongoing 

energy crisis in Europe, the gas and energy markets and the social and political consequences of the 

energy price fluctuations. The EVIDENT consortium participated on the event and presented the 

project’s take on the energy efficiency by highlighting the serious game contribution to the end-users’ 

behavioural change. Below we present some screenshots from the event (Figure 6). Link to the event: 

 

 

Figure 6. Screenshots from the Energypress conference in the Power & Gas Forum (online event) 
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https://powergassupplyforum.gr/  

2) The EU sustainable energy days event was organised by the consortium and it took part during the 

EU energy week. The consortium invited the NUDGE H2020 (https://www.nudgeproject.eu/) sister 

project and the ALDO MORO - CERRO AL LAMBRO elementary school of Italy to participate to the event. 

Throughout the event the consortium presented an overview of the EVIDENT project, elaborated on its 

goals, explained the rationale of the use cases and suggested energy efficient policy interventions. The 

 

 

Figure 7. Screenshots from the EU sustainable energy days event (online event) 

 

https://powergassupplyforum.gr/
https://www.nudgeproject.eu/
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NUDGE H2020 presented the overview of the project and participated on a discussion regarding data 

analysis methodologies and behavioural interventions. The ALDO MORO - CERRO AL LAMBRO school 

presented their award wining film for energy efficiency ('Special Jury Award' in the Film4Energy EU 

Challenge) and they discussed about how to teach energy efficiency and how to raise climate awareness 

on children. Below we present some screenshots from the event (Figure 7). 

3) Serious game usability workshops were organised by TCD as both online and local events in which 

people gathered to play, evaluate and give feedback for the serious game to the consortium. During the 

2nd year of the project, EVIDENT organised 4 workshops, marking the accomplishment of the relevant 

KPI of 5 workshop events. Serious game workshops took place within the following events:  

1. Rising (https://risingdublin.ie/) which is a climate action event organised in Dublin. 

2. Dublin Climate Action Week - South Dublin County Council 

(https://www.fingal.ie/news/dublin-climate-action-week-officially-launched) and Fingal County 

Council (https://www.fingal.ie/news/dublin-climate-action-week-officially-launched) which is an 

event for city mayors and government officials. 

3. An Tasice (https://www.antaisce.org/) which is a network that focuses on environment 

education and culture heritage preservation. EVIDENT reached out to the An Tasice network 

which helped to gather people to organise a workshop for the serious game. 

4. START 2022 (European researchers’ night) which is a large annual event which is organised in a 

European-level where people come together to discuss and exchange ideas about research. The 

EVIDENT participated and set up an information stall in the TCD campus in Ireland, where 

people could discuss with members of the consortium and obtain information about the project. 

Link to the event: https://www.start-ern.org/programme  

5. Coordis news article that discuses the project scope and objectives. This is an important media 

appearance for the project and the article was written by cordis journalists in late November 

2022. Link to the media: https://cordis.europa.eu/article/id/442567-new-game-to-increase-

energy-literacy-among-consumers?WT.mc_id=exp  

Below we present some photos from the START 2022 event (Figure 8) 

Table 3 below depicts the summary of the dissemination and clustering activities of the EVIDENT project 
during the 2nd year. 

 

https://risingdublin.ie/
https://www.fingal.ie/news/dublin-climate-action-week-officially-launched
https://www.fingal.ie/news/dublin-climate-action-week-officially-launched
https://www.antaisce.org/
https://www.start-ern.org/programme
https://cordis.europa.eu/article/id/442567-new-game-to-increase-energy-literacy-among-consumers?WT.mc_id=exp
https://cordis.europa.eu/article/id/442567-new-game-to-increase-energy-literacy-among-consumers?WT.mc_id=exp
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Figure 8. Screenshots from the START 2022 event (Ireland) 
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Table 3. Dissemination and clustering activities of the EVIDENT project during the 2nd year 

Event name Date Location Participant 
partners 

Number and 
type of 

attendants 

Event purpose and 
target audience 

Related 
WPs 

Presentation at 
Power and Gas 
Forum Athens. 

Nudging 
consumers for 

energy 
efficiency
  

30/3/2022 Hybrid 
event 

(location: 
Athens 

and 
online) 

UoWM, 
DUTH, 

TCD, JRC 

More than 60 
policy makers, 

politicians, 
researchers, 

ministers and 
industry 

members. 

Discussion about the 
revision of energy 
efficiency directive. 
Insights regarding the 
energy efficiency, 
behavioural Insights and 
nudging. Overview and 
use cases of the EVIDENT 
project. 

 

The event was organised 
on national and EU level 
and targeted policy 
makers and industry 
members. 

WP2, 
WP3, 
WP4, 
WP5 

EU Sustainable 
Energy Days 

28/6/2022
  

Online UoWM, 
DUTH, 
TCD, 

CERTH, 
JRC, Bi2S 

 

Liaison 
with 

NUDGE 
H2020 
project 

 

ALDO 
MORO - 

CERRO AL 
LAMBRO 

school 

24 researchers, 
students and 
teachers.
  

The EVIDENT consortium 
instigates a discussion 
about the energy 
consumption in 
households and aims to 
contribute to the 
ongoing discourse 
regarding the impact of 
behavioural 
interventions in energy 
efficiency. 

 

The event was organised 
on EU level and targeted 
researchers and 
teachers. 

WP1, 
WP2, 
WP3, 
WP4, 
WP5, 
WP6 

Rising 08/08/2022 Ireland TCD 12 people from 
the wider public 

Serious Game usability 
workshop 

WP2, 
WP3, 
WP6 

Dublin Climate 
Action Week - 
South Dublin 

County Council 

14/09/2022 Online TCD 9 people from 
the wider public, 
1 local authority 

Serious Game usability 
workshop 

WP2, 
WP3, 
WP6 

Dublin Climate 
Action Week - 
Fingal County 

Council 

15/09/2022 Online TCD 8 people from 
local authorities  

Serious Game usability 
workshop 

WP2, 
WP3, 
WP6 
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An Tasice 21/09/2022 Ireland TCD  9 people from 
the wider public 

Serious Game usability 
workshop 

WP2, 
WP3, 
WP6 

START2022 27/09/2022 Online TCD 2 people from 
the wider public 

Serious Game usability 
workshop 

WP2, 
WP3, 
WP6 

START2022 30/09/2022 Ireland TCD More than 100 
people (wider 
public and 
researchers) 

EU researchers’ night 
event is an outdoor 
event in which the 
EVIDENT stall was set up. 
The stall contained 
information on EVIDENT, 
and associated use 
cases.  

WP2, 
WP3, 
WP6 

Cordis news 
article  

15/11/2022 Online ALL N/A Coordis new article that 
talks about the project 
objectives and scope. It 
also highlights the 
importance of EVIDENT’s 
results, especially within 
this period of the 
ongoing energy crisis.  

ALL 

3.2 Scientific publications 

Table 4 below depicts the scientific publications that took place during the 2nd year of the project. The 

project produced two conference papers, one journal paper and one book chapter (in Greek). The 

EVIDENT consortium would like to highlight the importance and the gravity of the journal paper in this 

phase of the project. The book was published under the auspices of the economic chamber of Greece. 

Table 4. EVIDENT's scientific publications for the 2nd year of the project 

Publication title Date Publication type Partner(s) 

Exploring the Use of 
Behavioural techniques 

in Serious Games for 
Energy Efficiency: A 

Systematic 
Review and Content 

Analysis 

14/10/2022 Journal paper in Journal of Behavior and Social 
Issues. Link: 

https://link.springer.com/article/10.1007/s42822-
022-00103-4  

TCD 

The EVIDENT Platform: 
Leveraging 

Crowdsourcing 
Approaches for 

Assessing Consumers 
Behavior 

10/11/2022 

 

Conference paper in 2nd International 
Conference on Energy Transition in the 

Mediterranean Area (SyNERGY MED 2022). Link: 

https://ieeexplore.ieee.org/document/9941403  

UoWM, 
DUTH, SID 

Engaging serious games 
for energy efficiency 

25/11/2022 

 

Conference paper in 24th International 
Conference on Human-computer Interaction, HCI 

TCD 

https://link.springer.com/article/10.1007/s42822-022-00103-4
https://link.springer.com/article/10.1007/s42822-022-00103-4
https://ieeexplore.ieee.org/document/9941403


   D7.3 - Update on dissemination and impact assessment report 

 

  

 22 

 

International. Link: 
https://link.springer.com/chapter/10.1007/978-3-

031-22131-6_42  

(Greek title) Διαχείριση 
της ενέργειας από την 
πλευρά της ζήτησης με 

τη χρήση μεγάλων 
δεδομενων 

(English title) The role of 
big data in energy 
consumption and 
energy efficiency 

10/2022 Book chapter, available in Greek only. Link: 
pdf_hyperlink   

DUTH 

 

https://link.springer.com/chapter/10.1007/978-3-031-22131-6_42
https://link.springer.com/chapter/10.1007/978-3-031-22131-6_42
https://oe-e.gr/wp-content/uploads/2022/09/%CE%97-%CE%B5%CE%BD%CE%B5%CF%81%CE%B3%CE%B5%CE%B9%CE%B1%CE%BA%CE%AE-%CE%BA%CF%81%CE%AF%CF%83%CE%B7-%CE%BA%CE%B1%CE%B9-%CE%B7-%CE%B5%CE%BB%CE%BB%CE%B7%CE%BD%CE%B9%CE%BA%CE%AE-%CE%BF%CE%B9%CE%BA%CE%BF%CE%BD%CE%BF%CE%BC%CE%AF%CE%B1.pdf


   D7.3 - Update on dissemination and impact assessment report 

 

  

 23 

 

4. Dissemination and communication plans for the third year 

4.1 Newsletters 

The consortium aims to release two additional newsletters, during the 3rd year of the project. The first 

will provide insights about the EVIDENT platform and the serious games, while the second will draw the 

conclusion, results and outputs of the project. Both of the newsletters will be part of the EVIDENT’s 

information campaign (see section 4.7 below) and thus, all partners will contribute towards their 

releases. 

4.2 Promotional material 

Table 4 below depicts the EVIDENT’s blog post schedule, which aims to the release of a total 18 blog 

posts until the ned of the project. Currently the schedule is on track (7 posts are out) and the project will 

produce additional 11 blog posts during its 3rd year. 

Table 5. The blog post schedule of the EVIDENT project 

Partner 1st Post date 2nd Post date 

DUTH 12/2021 1/2023 

UOWM 2/2022 2/2023 

SID 4/2022 3/2023 

PPC 6/2022 4/2023 

TCD 8/2022 5/2023 

Bi2S 9/2022 6/2023 

JRC 10/2022 7/2023 

CERTH 11/2022 8/2023 

CW 12/2022 10/2023 

 

Two one-page posters are planned to be published in electronic form and uploaded to the EVIDENT 

website and social media. Those posters will be market-oriented, addressed mainly to the general public 

and stakeholders, and will illustrate the EVIDENT’s platform components and the use cases that the 

EVIDENT consortium realises and stakeholders will be interested in. 

In addition, more leaflets are planned to be published upon public deliverables and outputs 

dissemination activities are available. Future leaflets will inform the general public and stakeholders 

about accepted publications related to the EVIDENT project, the context of new public deliverables as 

well as upcoming dissemination activities. 

4.3 Media appearances 
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The EVIDENT consortium plans to enhance the content of its social media channels by creating and 

posting additional posts. Further, the project aims to make 2 more media appearances (newspapers, 

radio or TV) in order to strengthen its dissemination actions and to enlarge the volume of our audience. 

In such appearances partners will discuss about the project’s aims, use cases, experiments and the 

results that are produced up to that point. 

4.4 Workshops 

EVIDENT will organise 4 workshops during the 3rd year of the project. These workshops will be held in 

conjunction with the conference or other events (such as EU sustainable energy days). Further, 1 

workshop will be co-organized with one the following H2020 R&D projects: ENCHANT (https://enchant-

project.eu/), WHY (https://www.why-h2020.eu/), NUDGE (https://www.nudgeproject.eu/) or REFEREE 

(https://refereetool.eu/). EVIDENT has created and currently maintains open communication channels 

with such projects. 

4.5 Summer school 

EVIDENT will organise 1 summer school during the 3rd year of the project. This event will be organised by 

the academic partners and will be disseminated through the project’s official channels. 

4.6 Scientific publications 

To share the project progress with the scientific community, the consortium will draft articles and other 

contributions for the technical literature and dedicated journals. Such contributions will be written by 

academic and technology partners, through peer-reviewed journals and magazines and also through 

papers presented at conferences and other events. A list of Journals that are covering the research areas 

of EVIDENT is depicted in table 5, while table 6 contains a list of conferences which are aligned with 

EVIDENT’s scientific achievements. 

Table 6. List of journals 

Journal Link 

Frontiers in Energy Research https://www.frontiersin.org/journals/energy-research  

Energy economics journal https://www.sciencedirect.com/journal/energy-economics  

Energy policy journal https://www.sciencedirect.com/journal/energy-policy  

Energy Research and Social 
Science 

https://www.sciencedirect.com/journal/energy-research-and-social-science  

Energy Economics and Policy https://www.elsevier.com/books/energy-economics-and-policy/griffin/978-0-
12-303952-1  

Energy journal https://www.journals.elsevier.com/energy  

Behavioural and 
Experimental Economics 

https://www.sciencedirect.com/journal/journal-of-behavioral-and-
experimental-economics  

Journal of Behavioural 
Decision Making 

https://onlinelibrary.wiley.com/journal/10990771  

 

https://enchant-project.eu/
https://enchant-project.eu/
https://www.why-h2020.eu/
https://www.nudgeproject.eu/
https://refereetool.eu/
https://www.frontiersin.org/journals/energy-research
https://www.sciencedirect.com/journal/energy-economics
https://www.sciencedirect.com/journal/energy-policy
https://www.sciencedirect.com/journal/energy-research-and-social-science
https://www.elsevier.com/books/energy-economics-and-policy/griffin/978-0-12-303952-1
https://www.elsevier.com/books/energy-economics-and-policy/griffin/978-0-12-303952-1
https://www.journals.elsevier.com/energy
https://www.sciencedirect.com/journal/journal-of-behavioral-and-experimental-economics
https://www.sciencedirect.com/journal/journal-of-behavioral-and-experimental-economics
https://onlinelibrary.wiley.com/journal/10990771
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Table 7. List of conferences 

Conference Link 

Energy and Climate Change https://www.un.org/en/academic-impact/14th-international-
conference-%E2%80%9Cenergy-and-climate-change%E2%80%9D 

Social Science, International 
Conference on Economics 

https://10times.com/icess-athens 

European Energy Efficiency 
Conference 

https://www.eceee.org/events/calendar/event/european-energy-
efficiency-conference-2022-2/ 

European economic association https://www.eeassoc.org/ 

International Conference on Energy 
Economics and Energy Policy 

https://waset.org/energy-economics-and-energy-policy-conference  

International Conference on Energy 
Research and Social Science 

https://www.elsevier.com/events/conferences/international-
conference-on-energy-research-and-social-science  

International Conference on 
Economics 

https://www.icmbf.org/economics/  

Energy and Environment https://ecsee.iafor.org/  

 

4.7 Information campaign 

The EVIDENT consortium has devised a plan for an Information campaign which will be conducted in 

both national and EU levels, during the 3rd year of the project. In order to properly organise this 

endeavour, the EVIDENT consortium has identified the following aspects of the campaign: 

1. Campaign messages. Messages (MS1-MS9) are the fundamental themes which will be covered 

by our campaign. They include the basic directives, the core information and the main points 

that will be delivered to the audience. A complete list of the campaign’s messages is depicted in 

table 7. 

2. Target audience. The target audience list is depicted in table 8 and includes the stakeholders 

which will be the targets of the campaign. As a result, the EVIDENT consortium will take the 

appropriate measures to maximise the impact of the campaign to the designated targets. 

3. Campaign medium. The channels, through which the message of the campaign will be conveyed 

to the target audience. Table 9 depicts a list of such mediums, as its is composed by the 

consortium. 

Table 8. The list of the information campaign’s messages 

Message Description 

MS1: The contribution of 
nudge interventions to 
achieving political goals. 

This message will outline the importance of nudges in conserving energy 
consumption. On the one hand the message will stretch the importance of nudging 
and details for its design and implementation in countries that lag behind in 
introducing such mechanisms, and on the other hand will focus on estimation 
methods for assessing the impact of nudges. 

MS2: The effect of 
behavioural biases to the 

This message will outline the role of behavioural biases to the decision-making 
process in energy markets. For example, do customers choose the right contract 

https://www.un.org/en/academic-impact/14th-international-conference-%E2%80%9Cenergy-and-climate-change%E2%80%9D
https://www.un.org/en/academic-impact/14th-international-conference-%E2%80%9Cenergy-and-climate-change%E2%80%9D
https://10times.com/icess-athens
https://www.eceee.org/events/calendar/event/european-energy-efficiency-conference-2022-2/
https://www.eceee.org/events/calendar/event/european-energy-efficiency-conference-2022-2/
https://www.eeassoc.org/
https://waset.org/energy-economics-and-energy-policy-conference
https://www.elsevier.com/events/conferences/international-conference-on-energy-research-and-social-science
https://www.elsevier.com/events/conferences/international-conference-on-energy-research-and-social-science
https://www.icmbf.org/economics/
https://ecsee.iafor.org/
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decision-making process. based on their true needs? Do they fully anticipate different pricing schemes? 
Stretching the role of behavioural biases will contribute in more optimal contract 
designs that increase social welfare both in terms of money and energy savings.  

MS3: The impact of 
environmental literacy on 
energy decision making 

This message will outline the impact of environmental literacy on energy decision 
making. Specifically, the impact of environmental literacy on 1) willingness to pay 
for repair of broken home appliance; 2) willingness to pay for a more efficient 
home appliance; 3) implicit discount rates; and 4) direct rebound rates for home 
appliances. Further, the relationship between environmental literacy and 
sensitivity to message framing will be explored.  

MS4: The impact of 
financial literacy on energy 
decision making 

This message will outline the impact of financial literacy on energy decision 
making. Specifically, the impact of environmental literacy on 1) willingness to pay 
for repair of broken home appliance; 2) willingness to pay for a more efficient 
home appliance; 3) implicit discount rates; and 4) direct rebound rates for home 
appliances. Further, the relationship between environmental literacy and 
sensitivity to message framing, including the salience of financial information, will 
be explored.  

MS5: The impact of 
information framing on 
repair/replace decisions 

This message will outline the impact of different message frames (pro-social, 
environmental, financial etc.) on decisions to repair or replace a household 
appliance. Further the impact of the salience of financial information on energy 
decision making will be explored. 

MS6: The impact of serious 
games on energy 
behaviour 

This message will outline the impact of serious games on increasing effective 
energy decision making for consumers. Specifically, the impact of short 
educational tops within a serious game on household appliance decision making 
will be explored. Impact of the serious game on in-game and real-life behaviour 
will be examined.  

MS7: What barriers and 
facilitators impact energy 
decision making in practice 

Using learning derived from qualitative analyses, the barriers and facilitators which 
impact energy decision making are described. Through these more responsive 
interventions to support more effective energy decision making can occur.   

MS8: What impacts 
discount rates for home 
appliances  

Outlines the impact of various factors including financial information (purchase 
price, operating cost), risk reduction, energy discounts and loans on implicit 
discount rates for home appliances. In addition, the impact of the salience of 
financial information on discount rates is described.   

MS9: The impact of direct 
rebound rates on home 
appliance purchases 

Outlines the impact of direct rebound rates on energy consumption for consumers 
who replace household appliances with more efficient appliances. 

 

Table 9. The target groups of the information campaign 

Message Target groups 

MS1 Ministers, policy makers, government organisations, Scientific communities of behavioural economics, 
non-specialised audience 

MS2 Scientific communities of behavioural economics, non-specialised audience, Scientific communities of 
behavioural economics 

MS3, 
MS4 

Ministers, policy makers, government organisations, Scientific communities of behavioural economics 

MS5 Citizens, home owners, landlords 
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MS6-
MS9 

Citizens, non-specialised audience 

 

Table 10. The list of mediums which will be used for the information campaign 

Medium Messages covered 

Series of short videos MS1, MS2, MS5 

Leaflets MS1, MS2, MS5-MS9 

Workshop organisation MS1, MS2, MS3, MS4, MS5-MS9 

Scientific publications MS1, MS2, MS3, MS4, MS5 

Event organisation (Liaison with 
other H2020 project) 

MS2, MS6 
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5. Dissemination KPIs 

The monitoring of dissemination and communication KPIs is an essential process to evaluate the success 

and efficiency of the dissemination and communication plan. EVIDENT defined a set of KPIs that monitor 

the progress and impact of the dissemination and communication activities and act as guidance to take 

proper actions. Table 11 presents the KPIs that were introduced in D7.2 and updates on the current 

achieved status (cumulative for the first two years of the project). 

Table 11. The project’s KPI list 

Product Indicators (target values) 
Current values 

(End of 2nd Year) 
Planned Values 
(End of 3rd Year) 

Workshops co-located 
with major conferences 

Number of workshops organized (1-2 
per-year on average) and Number of 
participants in each workshop (~50) 

6 10 

On-site demonstrations ≥ 2 demonstrations 0 2 

Conference papers  
Number of conference papers 
published (1-2 per-year on average) 

2 5 

Targeting workshops 
Number of workshop papers 
published (1-2 per-year on average) 

1 4 

Journal papers 
Number of journal papers published 
(1-2 per-year on average) 

1 5 

Social networks posts, to 
take advantage of 
modern communication 
channels for wider 
dissemination 

Number of EVIDENT posts (≥10), 
Number of contacts (≥100), Number 
of likes (≥ 50 likes / share), Number of 
comments (≥2 com. / share) 

Posts: >70 

Followers/Contacts: 
669 

Likes/reactions: 
95/share 

Comments: 1/share 

Posts: >80 

Followers/Contacts: 
> 1000 

Likes/reactions: 
>100/share 

Comments: >2 
share 

Participation and/or 
Attendance to 
exhibitions 

Number of project brochure copies 
delivered (≥20) 

>25 >40 

Summer schools / open 
events with free access 

Number of summer schools / # of 
attendees (≥1 / ≥50) 

Number of open events (≥1) 

0 1 

Online publishing (online 
magazines, newspapers, 
blogs) 

≥ 5 publications / year 

≥ 500 views 

Posts: 6 

Videos: 2 

Newsletters: 2 

Views: 405 

Posts: 18 

Videos: 5 

Newsletters: 4 

Views: >600 

Inclusion of light content 
for non-specialized 
audience in the project 
website, blog, social 

Number of non-specialized material 
≥5 

6 10 
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media, as well as 
publishing “lighter” 
versions of project 
newsletters, leaflets, 
flyers, etc. 

Participation in media 
(TV, newspapers, radio) 
events in order to 
communicate EVIDENT 
results of the project and 
explain its benefits to EU 
citizens, industry etc. 

Number of media appearances  

≥5 
1 5 

EVIDENT news will 
appear in blogs and 
websites targeting non-
specialized audience, 
especially the youngest 
one, focusing on 
technology news and 
trends. 

Number of reads 

≥100 
Reads: 604 Reads: >700 
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6. Conclusion 

In this present document, the EVIDENT consortium presents the changes made to the communication 

material of the project, assesses the impact of the corresponding activities and elaborates on its detailed 

plans for the future dissemination actions. The updated dissemination and communication plans are 

more mature and they propose concrete actions related to events and channels to be used to 

disseminate the project’s activities and outputs. One of the key aspects of the deliverable is the 

assessment of the project impact by utilizing quantitative measurements and on-line tools. The impact 

assessment section demonstrates that the project is on track to achieve the dissemination objectives. All 

in all, the EVIDENT consortium, within its second year, has progressed according to plan and has gained 

valuable experience that will be leveraged to achieve meaningful impact in influencing citizens’ energy-

efficiency behaviour. 
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Annex A: EVIDENT website revision  

 

Figure 9. EVIDENT landing page and footer 

 

 

Figure 10. EVIDENT homepage, the project scope section 
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Figure 11. EVIDENT homepage, the concept section 

 

 

Figure 12. EVIDENT homepage, the latest posts section 
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Figure 13. EVIDENT objectives page 

 

Figure 14. EVIDENT use case 1 page 



   D7.3 - Update on dissemination and impact assessment report 

 

  

 34 

 

 

Figure 15. EVIDENT use case 2 page 

 

Figure 16. EVIDENT use case 3 page 
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Figure 17. EVIDENT use case 4 page 

 

Figure 18. EVIDENT use case 5 page 
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Figure 19. EVIDENT deliverables webpage 

 

Figure 20. EVIDENT publications webpage 
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Figure 21. EVIDENT project material webpage 

 

 

Figure 22. EVIDENT consortium webpage 
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Figure 23. EVIDENT blog page 

 

 

Figure 24. EVIDENT news webpage 
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Figure 25. EVIDENT contact us webpage 

 

Figure 26. EVIDENT newsletters webpage 
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Figure 27. EVIDENT sister projects webpage 


